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782,000 
ENGAGED READERS! 

PREMIUM 
AUDIENCE 

48% 
ARE BETWEEN 
25 AND 49  
YEARS OLD 

74% 
ARE WOMEN 

26% 
ARE MEN 

61% 
HAVE A UNIVERSITY  
EDUCATION 

      46% 
HAVE A FAMILY  

INCOME OF $75,000+ 

            83% 
ARE THE MAIN DECISION-MAKER 
IN GROCERY PURCHASES 

Source : PMB Fall 2014, Fall 2013, French 18+ 

RICARDO IS THE MOST 
READ FOOD MAGAZINE IN 
QUEBEC 
 

MORE THAN 42,000  
LOYAL SUBSCRIBERS 
 

MORE THAN 7 READERS  
PER COPY (7,3 READERS) 
 

HHI : $80,244 



Readers in ALL these demos find RICARDO more interesting 
Major National Magazine Brands: All targets are Age 25-54 

Source: PMB 2015 Spring Magazine Qualitative Rankings. Base: Age 25-54 National English & French   

Editorial Interest Scale 1-10, where 10 is “Very Interested” 



 

Ricardo French + English = 
CANADA’S 
ONE AND ONLY NATIONAL 
COOKING MAGAZINE  
 

 
PREMIERE ISSUE 
In French: November, 2002 
In English: September, 2014 
 
 
FREQUENCY 
In French: 8 issues 
En anglais : 6 issues  
 
 
NATIONAL DISTRIBUTION 
At mega retailers and speciality 
stores 
 
 
DRAW 
In French: 140,000 + 
In English: 100,000 + 
 
 
TARGET READERS 
Affluent families and Foodies in 
urban areas 



Texture by Next Issue  

Texture is bringing the world’s 
greatest magazines to life on the 
digital device of your choice. 
More then 100 magazines, only 
the best world wide. 
 
Ricardo on Next Issue it’s: 
 

In English: 10,626 subscribers 
In French: 4,000 subscribers 
 

Source: Subscribers data of Next Issue, September 2015 



 DIGITAL CONTENT 
INCLUDES: 
 

›GROCERY LISTS 
 

›INTERACTIVE CONTENT 
 

›VIDEOS AND MORE 
 

3 DIGITAL PLATFORMS  
4,000+ RECIPES AT ALL TIMES  

 

RICARDOCUISINE.COM 
A seamless user and  
advertiser experience on all  
digital platforms, from web  
to mobile to tablet 
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RICARDOCUISINE.COM

Web, mobile, tablette…   
Une expérience parfaite pour  
les utilisateurs et les annonceurs,  
toutes plateformes confondues

LE CONTENU EN 
LIGNE OFFRE :

› LISTES D’ÉPICERIE

›  CONTENU 
INTERACTIF

›  VIDÉOS, ET PLUS 
ENCORE

3 PLATEFORMES NUMÉRIQUES 
PLUS DE 4 000 RECETTES EN TOUT TEMPS 

 



  

• The 7th MOST POPULAR 
WEBSITE IN CANADA  for 
foodies. 

• THE #2 MOST IMPORTANT 
CANADIEN WEBSITE. 

Source: Comscore, Lifestyle – Food Community, Total Audience, April, 2015 

A UNIQUE BRAND 
 

Ricardo,	
  it’s…	
  



 

1,776,000 

•  68% ARE WOMEN 
 

•  32% ARE MEN 
 

•  51% ARE BETWEEN 25 TO 54 YEARS OLD 
•  67% HAVE A $40,000+  HHI  

•  49% LIVED IN COUPLE 

* Source: Google analytics, 2014 monthly average. 

4,2%  increase in unique visitors 
since april 2014 

RICARDOCUISINE.COM 

UNIQUE VISITORS 

A record-breaking  
digital performance 
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RICARDO
l’homme, la marque

Ricardo, c’est plus qu’un simple 
chef à la télé : son nom est 
synonyme d’un style de vie  
familial plus actuel que jamais
• CHEF RECONNU
Ricardo Larrivée se passe de présentations au  
Québec grâce à sa présence constante dans notre  
paysage médiatique et télévisuel. Mais il est aussi  
reconnu au Canada anglais de même qu’à l’échelle  
internationale grâce à son émission Ricardo and Friends,  
diffusée sur Food Network dans plus de 50 pays.

• HOMME DE FAMILLE
Marié et père de trois filles, Ricardo est bien placé  
pour véhiculer des valeurs familiales sur ses  
multiples plateformes médias.

• HOMME D’AFFAIRES
Ricardo et son épouse Brigitte Coutu (la femme 
derrière la marque !) sont propriétaires de chaque 
division de Ricardo Média.

• COMMUNICATEUR ENGAGÉ
La mission de Ricardo est de rassembler  
les gens autour des plaisirs de la table. 

• PRODUCTEUR DE VINS
La nouvelle passion de Ricardo ? Le vin. Il vient 
tout juste de lancer Larrivée vins du monde, 
une sélection de vins d’Afrique du Sud qui 
accompagnent aussi bien les repas que  
les moments privilégiés passés en cuisine.  
Et ce n’est qu’un début !

 

The ricardocuisine.com  
French website is: 

•  More than 5,000 RECIPES online 

•  More than 11.2 million page views every month 

•  More than 1.7 million unique visitors every month 

•  Visitors spend more than 3 consecutive minutes on our entire 
site 

•  They consult on average 3 pages per visit 

•  Ricardo has the most popular FACEBOOK fan page in French 
for a chef in Canada with more than 278,000 fans 

•  iPad users visit more than 4.7 million pages every month 
 

The ricardocuisine.com  
English website is: 
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•  More than 4,500 RECIPES online 

•  More than 534,000 pages views every month 

•  More than 195,000 unique visitors every month 

•  Visitors spend more than 2 consecutive minutes on our entire 
site 

•  They consult on average 2 pages per visit 
 

•  Ricardo has more than 41,480 fans on his English 
FACEBOOK page 

•  iPad users visit more than 178,000 pages every month 
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Source: Google Analytics, March 2015 



 

OVER 

318,000  
FACEBOOK FRIENDS 

OVER 

33,000 
FOLLOWERS ON TWITTER 

OVER 

23,300 
FOLLOWERS ON PINTEREST 

615,000 

OVER 

235,000  
NEWSLETTERS 
SUBSCRIBERS WITH AN 
OPEN-RATE OF OVER 40%  
 

ACTIVE INFLUENCERS 
OVER 90% OF OUR SOCIAL MEDIA FANS AND 
FOLLOWERS ARE CANADIAN 

RICARDOCUISINE.COM 
Canada’s most influential  
digital food platform 

OVER 

6,000  
FOLLOWERS ON INSTAGRAM 

Source: Facebook, Pinterest, Twitter et Openfield  July 2015 

ENGAGEMENT RATE  

37% 





 

CONTACTS 
For more information, please 
contact the ricardo sales team: 

MONTREAL OFFICE 
 
NATHALIE RHO 
Account Manager 
nathalierho@ricardocuisine.com 
M: 514-516-4900 
 

ANOUK LEBRUN MALBEUF 
Account Manager 
anouk@ricardocuisine.com 
O: 450-465-4500 (246) 
M: 514-515-0373 
 

MANON BEAUDRY 
Sales Director 
manon@ricardocuisine.com 
O: 450-465-4500 (206) 
 

 

TORONTO OFFICE 
 
YVONNE XENIDIS 
Account Manager 
yvonne@ricardocuisine.com 
M: 416-624-5496 
 

ROSE ANNE BONANNO 
Account Manager 
rose@ricardocuisine.com 
M: 416-666-4819 
 
 

CATHERINE GAUTHIER 
Toronto Sales Director 
catherinegautier@ricardocuisine.com 
M : 514-244-2976 

ÉMÉLIE BRUNET 
Digital Sales Director 

emelie@ricardocuisine.com 
O: 450-465-4500 (286) 

PASCALE MARQUIS 
Digital Sales Coordinator 
pascale@ricardocuisine.com 
O: 450-465-4500 (248) 

MÉLISSA CUSSON 
Sales Coordinator 
melissa@ricardocuisine.com 
O: 450-465-4500 (213) 


